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1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only	with	certain	products	and	to	certain	domestic	destinations.	Insurance	does	not	cover	certain	items.	For	details	regarding	claim	exclusions,	see	Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of
the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat	Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased	insurance	replaces	ordinary	indemnity	coverage.	See	the	International	Mail	Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,
destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,	visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the	expected	delivery	date	that	is	printed	on	your	receipt	or	provided	at	checkout	will	reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and
restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected	delivery	in	25	days.	Packages	going	to	certain	places	(including	Alaska,	Hawaii,	and	offshore	destinations),	or	containing	hazardous	materials	or	live	animals	may	receive	slower	service.	Back^	Shipping	expenses	play	a	critical	role	in	business
profitability,	influencing	everything	from	product	pricing	to	customer	satisfaction.	Understanding	shipping	costs	is	essential	for	companies	handling	eCommerce	logistics,	retail	distribution,	or	B2B	shipments.	It	can	help	them	maintain	healthy	margins	and	ensure	competitive	pricing.	Whether	you	are	a	small	business	shipping	locally	or	an	enterprise
managing	international	deliveries,	navigating	carriers,	delivery	speeds,	and	service	levels	is	crucial.	The	reality	is	that	shipping	prices	fluctuate	based	on	several	factors,	including	parcel	dimensions,	weight,	carrier	selection,	and	distance.	While	businesses	aim	to	offer	fast	and	cost-effective	delivery,	excessive	shipping	expenses	can	erode	profits	and
discourage	customers	from	completing	purchases.	Studies	reveal	that	48%	of	online	shoppers	abandon	carts	due	to	unexpected	shipping	fees.	That	makes	it	vital	for	businesses	to	find	a	balance	between	affordability	and	service	quality.This	guide	will	explain	the	major	cost	components,	explore	different	shipping	methods,	and	help	businesses	optimize
their	logistics	strategies.	Key	factors	that	affect	shipping	costsShipping	costs	are	influenced	by	multiple	elements,	making	it	essential	for	businesses	to	understand	the	key	components	that	drive	pricing	variations.	Whether	you	are	a	retailer	fulfilling	customer	orders	or	a	business	handling	bulk	shipments,	these	cost	factors	will	directly	impact	your
bottom	line.	Dim	weight	calculations,	service	level	selection,	and	surcharges	all	play	a	role	in	determining	final	shipping	expenses.1.	Package	size	and	weightThe	package's	weight	and	dimensions	significantly	influence	shipping	charges.	Most	carriers,	including	UPS,	FedEx,	and	USPS,	use	dim	weight	pricing.	That	means	larger,	lightweight	packages
may	be	charged	based	on	volume	rather	than	actual	weight.How	it	worksSmaller,	compact	boxes	lower	the	shipping	cost	since	they	take	up	less	space.Heavier	packages	are	more	expensive	to	ship,	especially	for	air	and	express	services.Example:	Due	to	differing	pricing	structures,	a	5-pound	package	sent	via	UPS	Ground	or	postal	service	will	be	more
affordable	than	the	same	package	sent	via	Priority	Mail	Express.2.	Shipping	distanceThe	greater	the	distance	between	the	sender	and	the	recipient,	the	higher	the	price.	Shipping	zones	determine	the	cost,	with	longer	routes	incurring	higher	fuel	charges	and	transit	fees.How	it	worksLocal	and	regional	shipping	(same-zone	deliveries	or	same
destination)	are	cheaper	than	cross-country	shipments.International	shipments	require	customs	processing,	adding	duties,	taxes,	and	clearance	fees.Example:	A	parcel	sent	within	the	same	city	using	USPS	First-Class	Mail	will	be	significantly	cheaper	than	one	traveling	from	New	York	to	California	via	Priority	Mail	Express.3.	Shipping	speedFaster
delivery	services	come	at	a	premium.	Businesses	offering	overnight	or	fast	shipping	need	to	account	for	higher	carrier	rates	to	ensure	prompt	deliveries.How	it	worksStandard	ground	shipping	is	more	affordable	but	takes	longer	shipping	times	and	more	business	days	for	delivery.The	expedited	mode	of	shipping	(next	day	or	two	business	days)	is
priced	higher	due	to	priority	handling.Example:	A	package	shipped	via	USPS	Priority	Mail	Express	will	cost	two	to	three	times	more	than	the	same	package	sent	using	USPS	Ground	Shipping.4.	Carrier	selectionEach	shipping	provider	has	unique	pricing	models	based	on	service	level,	package	type,	and	delivery	distance.	Choosing	the	right	carrier	can
help	businesses	save	money	while	ensuring	reliable	service.Understand	it	better:UPS	Ground	offers	cost-effective	solutions	for	heavier	shipments.USPS	is	ideal	for	lightweight	packages	under	5	lbs	due	to	lower	base	pricing.FedEx	excels	in	expedited	deliveries	but	at	a	premium	rate.Example:	A	2-pound	package	sent	via	USPS	Priority	Mail	may	be
cheaper	than	shipping	the	same	package	using	FedEx	2Day,	depending	on	the	destination.5.	Package	typeThe	type	of	package	determines	pricing	and	service	options.	Examples	include	envelopes,	parcels,	and	freight.	Specialized	packaging,	such	as	flat-rate	boxes	and	media	mail,	can	offer	significant	cost	savings.How	it	works:Flat-rate	boxes	provide
predictable	pricing	regardless	of	weight.Media	Mail	is	the	cheapest	way	to	ship	books	and	educational	materials.For	example,	a	5-lb	book	can	be	shipped	affordably	via	USPS	Media	Mail,	whereas	the	same	weight	would	cost	more	for	standard	Priority	Mail.6.	Additional	feesCarriers	charge	extra	for	services	such	as	signature	confirmation,	weekend
delivery,	oversized	packages,	and	additional	insurance.	Businesses	should	factor	these	costs	into	their	shipping	expense	budgets.Why	it	matters:Insurance	protects	valuable	shipments	from	damage	or	loss.Delivery	time	guarantees	come	at	an	extra	charge.Example:	Adding	$100	worth	of	insurance	to	a	USPS	Priority	Mail	shipment	will	increase	the
total	shipping	cost.Different	shipping	methods	and	their	costsThe	cost	of	shipping	is	largely	dictated	by	the	method	chosen.	Businesses	have	several	options,	ranging	from	economical	ground	services	to	premium	overnight	shipping.	The	right	selection	depends	on	delivery	urgency,	package	size,	and	budget	constraints.	Understanding	the	breakdown
of	service	types	and	their	cost	structures	helps	businesses	determine	the	most	effective	shipping	strategy.1.	Standard	shippingStandard	shipping	is	the	most	affordable	and	widely	used	method	for	non-urgent	deliveries.	USPS,	UPS,	and	FedEx	commonly	offer	standard	shipping	for	domestic	and	international	shipments.	It	is	best	for	businesses
shipping	low-priority	items	and	customers	who	prefer	lower	shipping	rates	over	speed.Cost	examples:USPS	Ground	Advantage:	USPS	shipping	costs	are	affordable	for	lightweight	packages	(starting	at	$5).UPS	Ground:	Suitable	for	heavier	shipments	(shipping	prices	based	on	zones).2.	Expedited	shippingThis	shipping	method	is	suitable	for	businesses
that	require	faster	delivery	times.	It	includes	Priority	Mail	Express,	UPS	2nd	Day	Air,	and	FedEx	Express	services.	Retailers	offering	fast	shipping	options	(including	fewer	business	days)	use	expedited	methods.	It	is	also	used	for	time-sensitive	shipments	requiring	guaranteed	delivery	windows.Cost	examples:USPS	Priority	Mail	Express:	Prices	start	at
$27	for	overnight	delivery.FedEx	Express	Saver:	More	expensive	than	ground	but	delivers	in	3	business	days.3.	Freight	shippingFreight	shipping	is	used	for	large	and	bulk	shipments	that	exceed	standard	parcel	size	limits.	It	includes	truckload	(TL),	less-than-truckload	(LTL),	and	air	freight	services.	These	services	benefit	manufacturers,	wholesalers,
and	large-scale	retailers.	Businesses	handling	high-volume	shipments	also	use	freight	shipping.Cost	examples:LTL	shipping	starts	at	around	$100+	per	pallet,	depending	on	the	weight.Air	freight	is	the	most	expensive	option,	but	it	is	the	fastest	for	international	deliveries.4.	International	shippingShipping	across	borders	involves	customs	clearance,
international	tariffs,	and	currency	exchange	rates.	Carriers	like	USPS,	FedEx,	and	UPS	offer	international	priority	and	economy	options.	International	shipping	is	essential	for	businesses	selling	globally	via	eCommerce	and	for	individuals	sending	gifts	or	packages	overseas.Cost	examples:USPS	Priority	Mail	International	starts	at	$30+.FedEx
International	Economy	is	priced	higher	but	offers	faster	delivery.How	much	does	it	cost	to	ship	a	package	via	FedEx,	UPS,	USPS,	and	DHL?When	choosing	a	shipping	provider,	businesses	must	consider	pricing,	service	level,	and	delivery	reliability.	The	cost	of	shipping	can	fluctuate	based	on	factors	such	as	distance,	weight,	package	type,	and	speed
of	service.	Major	providers	like	UPS,	USPS,	FedEx,	and	DHL	offer	varied	pricing	models.	Some	carriers	specialize	in	affordable	ground	options,	while	others	focus	on	express	international	shipments.	Below	is	a	breakdown	of	estimated	costs	based	on	different	services	from	these	providers.UPS	shipping	costsUPS	offers	a	variety	of	shipping	services
for	domestic	and	international	deliveries.	UPS	Ground	is	one	of	the	most	cost-effective	solutions,	while	UPS	2nd	Day	Air	and	UPS	Next	Day	Air	are	for	businesses	requiring	faster	delivery	speeds.	ServiceEstimated	DeliveryPrices	Start	AtUPS	Ground1-5	business	days$10.85UPS	2nd	Day	Air2	business	days$28.35Next	day$45.201-3	business
days$65.50UPS	Freight	(Heavy	Items)VariesCustom	QuoteUSPS	shipping	costsUSPS	is	known	for	affordable	rates,	making	it	a	preferred	choice	for	lightweight	packages.	The	USPS	Priority	Mail	and	Flat	Rate	Box	options	allow	businesses	to	ship	at	predictable	prices,	regardless	of	weight	within	limits.	ServiceEstimated	DeliveryPrices	Start	At1-3
business	days$9.65USPS	Priority	Mail	ExpressOvernight$27.252-5	business	days$8.50USPS	Media	Mail	(Books,	etc.)2-8	business	days$4.671-5	business	days$4.75FedEx	shipping	costsFedEx	is	widely	used	for	business	deliveries.	It	offers	domestic	and	international	services	with	precise	tracking	and	premium	handling.	FedEx	Express	services	cater
to	urgent	shipments,	while	FedEx	Ground	is	a	cost-effective	alternative.	ServiceEstimated	DeliveryPrices	Start	AtFedEx	Ground1-5	business	days$10.203	business	days$19.50FedEx	2Day2	business	days$24.90FedEx	OvernightNext	day$45.00FedEx	International	Economy6-10	business	days$65.30DHL	shipping	costsDHL	is	a	leader	in	international
shipping,	particularly	for	businesses	handling	global	logistics.	Their	services	are	best	suited	for	urgent	cross-border	shipments.	ServiceEstimated	DeliveryPrices	Start	At1-3	business	days$72.504-7	business	days$45.001	business	day$55.30Note:	Prices	vary	depending	on	weight,	distance,	and	additional	services	such	as	insurance	or	tracking
upgrades.How	to	save	on	shipping	costs?Shipping	expenses	directly	impact	a	business's	profitability.	Whether	managing	domestic	logistics	or	international	fulfillment,	companies	must	optimize	shipping	strategies	to	reduce	overheads	without	sacrificing	delivery	efficiency.	By	adopting	cost-saving	techniques,	businesses	can	enhance	margins	while
maintaining	competitive	pricing	for	customers.Use	shipping	software	and	Third-party	platformsAutomating	shipping	operations	through	third-party	logistics	(3PL)	providers	or	shipping	management	platforms	significantly	cuts	costs.	These	tools	consolidate	carrier	options,	provide	discounted	pricing,	and	streamline	the	entire	fulfillment
process.Implementation:Platforms	like	ClickPost	enable	businesses	to	compare	real-time	rates,	access	discounted	rates,	and	automate	carrier	selection	based	on	delivery	needs.Integrating	multi-carrier	support	allows	businesses	to	optimize	their	shipping	budget	across	different	providers.Negotiate	bulk	shipping	ratesBusinesses	shipping	large
volumes	can	negotiate	rates	directly	with	carriers	to	obtain	better	pricing.	Large-scale	shippers	often	qualify	for	volume	discounts,	which	reduce	per-package	costs.Key	strategies:Maintain	a	consistent	shipping	volume	to	qualify	for	contracted	commercial	rates.Compare	UPS,	FedEx,	and	USPS	business	accounts	to	secure	the	best	deals.Use	a	multi-
carrier	shipping	strategyRelying	on	a	single	carrier	may	limit	cost	savings.	Businesses	using	multiple	shipping	providers	can	choose	the	most	cost-effective	option	per	shipment,	balancing	speed	and	affordability.Implementation	strategies:Diversify	shipments	between	ground	services	for	non-urgent	orders	and	expedited	options	for	priority
customers.Evaluate	zone-based	pricing	structures	to	optimize	cost.Offer	free	shipping	strategicallyWhile	free	shipping	attracts	customers,	it	is	not	always	cost-effective.	Businesses	should	absorb	shipping	fees	only	when	it	increases	revenue	or	customer	retention.Tips	to	follow:Offer	free	shipping	on	high-margin	products	to	compensate	for	shipping
expenses.Set	minimum	order	thresholds	to	encourage	larger	purchases.Optimize	packagingReducing	dim	weight	calculations	by	using	compact,	efficient	packaging	helps	businesses	cut	unnecessary	shipping	expenses.Implementation	strategies:Use	flat	rate	boxes	for	predictable	costs.Minimize	package	dimensions	to	avoid	oversized
surcharges.Consider	flat-rate	shippingCarriers	offer	flat	rate	options	that	allow	businesses	to	ship	packages	at	fixed	prices,	regardless	of	weight	or	distance	(within	limits).Tips	to	follow:Use	USPS	Flat	Rate	boxes	for	shipments	under	70	lbs	to	maximize	cost	efficiency.Compare	UPS	Simple	Rate	and	FedEx	One	Rate	for	predictable
expenses.Consolidate	shipmentsReducing	the	number	of	individual	shipments	by	batching	orders	into	fewer,	larger	shipments	minimizes	overall	expenses.Implementation	tips:Consolidate	warehouse	orders	to	optimize	freight	costs.Schedule	bulk	shipments	rather	than	processing	single-package	deliveries.Take	advantage	of	regional	carriersNational
carriers	are	not	always	the	most	affordable	option.	Many	regional	shipping	providers	offer	lower	rates	for	local	deliveries.Tips	to	follow:Businesses	with	high-volume	regional	deliveries	can	integrate	local	couriers	for	cost	savings.Evaluate	regional	ground	shipping	providers	as	alternatives	to	FedEx,	UPS,	and	USPS.By	implementing	these	strategic
cost-saving	measures,	businesses	can	effectively	optimize	their	logistics	budget,	ensuring	smoother	operations	and	higher	profit	margins.Streamline	your	shipping	with	ClickPostManaging	shipping	logistics	efficiently	is	crucial	for	businesses	seeking	to	reduce	costs,	enhance	tracking,	and	improve	delivery	reliability.	However,	optimizing	shipping
operations	can	be	complex	due	to	multiple	shipping	service	providers,	pricing	structures,	and	variables	like	insurance	and	package	weight.	ClickPost	simplifies	this	process	by	offering	an	integrated	shipping	management	solution	that	enables	businesses	to	compare	rates,	automate	shipping	label	generation,	and	track	shipments	across	multiple
carriersall	in	one	place.	Ready	to	optimize	your	shipping	operations	and	cut	unnecessary	expenses?	ClickPost	helps	businesses	streamline	shipping	management,	improve	tracking,	and	maximize	logistics	efficiency.	Book	a	free	demo	today	to	explore	how	ClickPost	can	transform	your	shipping	experience.Key	takeaways	for	efficient	shipping	cost
managementShipping	is	no	longer	just	a	logistical	necessity	in	eCommerce	and	global	tradeit	is	a	key	business	differentiator.	Companies	that	understand	pricing	structures,	optimize	packaging	and	leverage	multi-carrier	strategies	stand	a	better	chance	of	maintaining	healthy	profit	margins	while	offering	seamless	delivery	experiences	to	customers.
Whether	you	are	shipping	locally	or	internationally,	strategic	cost	management	is	essential.Businesses	can	mitigate	unnecessary	expenses	by	implementing	multi-carrier	strategies,	negotiating	bulk	shipping	rates,	and	utilizing	technology-driven	solutions	like	ClickPost.	The	key	is	to	balance	affordability	with	efficiencyoffering	fast,	cost-effective
delivery	options	without	cutting	into	profits.	With	the	right	approach,	businesses	can	enhance	operational	efficiency,	strengthen	customer	trust,	and	stay	ahead	in	a	competitive	landscape.	1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only	with	certain	products	and	to	certain	domestic	destinations.	Insurance	does
not	cover	certain	items.	For	details	regarding	claim	exclusions,	see	Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of	the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat	Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased	insurance
replaces	ordinary	indemnity	coverage.	See	the	International	Mail	Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,	destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,	visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the	expected	delivery
date	that	is	printed	on	your	receipt	or	provided	at	checkout	will	reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and	restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected	delivery	in	25	days.	Packages	going	to	certain	places	(including	Alaska,
Hawaii,	and	offshore	destinations),	or	containing	hazardous	materials	or	live	animals	may	receive	slower	service.	Back^	1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only	with	certain	products	and	to	certain	domestic	destinations.	Insurance	does	not	cover	certain	items.	For	details	regarding	claim	exclusions,	see
Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of	the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat	Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased	insurance	replaces	ordinary	indemnity	coverage.	See	the	International	Mail
Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,	destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,	visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the	expected	delivery	date	that	is	printed	on	your	receipt	or	provided	at	checkout	will
reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and	restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected	delivery	in	25	days.	Packages	going	to	certain	places	(including	Alaska,	Hawaii,	and	offshore	destinations),	or	containing	hazardous
materials	or	live	animals	may	receive	slower	service.	Back^	Are	you	asking	yourself,	"How	much	does	it	cost	to	ship	a	package?"If	youre	learning	how	to	start	an	eCommerce	business	or	how	to	start	a	subscription	box	business,	theres	no	doubt	youve	come	across	the	topic	of	shipping-maybe	even	the	process	of	how	to	ship	wine.	While	its	crucial	to
employ	DTC	marketing	strategies	and	read	how	to	increase	eCommerce	sales,	at	the	end	of	the	day,	customers	only	care	about	one	thing--getting	their	order	when	its	expected,	even	during	seasonality	in	business.To	accomplish	this,	you	need	realistic	expectations	of	shipping	and	handling	costs.	This	is	especially	true	when	selling	food	online	or
selling	alcohol	online,	which	often	means	thousands	of	units	shipped	per	week.Its	not	enough	just	to	guess	your	expenses	and	hope	youll	be	profitable.	It's	best	to	understand	how	much	does	it	cost	to	ship	a	package.	In	fact,	you	need	all	costs	written	down	in	your	eCommerce	business	plan,	which	is	a	key	part	of	successful	inventory	management	and
a	high	sell	through	rate.No	matter	what	kind	of	product	youre	shipping,	the	costs	of	the	package	will	depend	on	the	size,	weight,	and	destination.	eCommerce	shipping	providers	offer	discounted	rates	for	bulk	shipping,	typically	once	you	reach	a	given	threshold	of	products	shipped.	This	creates	long-term	cost	savings	once	your	business	has	reached	a
certain	amount	in	revenue.So,	how	much	does	it	cost	to	ship	a	package?	Does	that	change	if	you're	interested	in	knowing	how	to	print	shipping	labels	at	home?	There	are	multiple	factors	to	look	at,	whether	youre	selling	coffee	online	or	other	high	demand	products.	Keep	reading	for	useful	information	on	how	to	calculate	shipping	costs	and	differences
between	carriers.Key	takeaway:	In	order	to	calculate	how	much	does	it	cost	to	ship	a	package,	you	need	to	factor	in	the	size,	the	weight,	and	the	speed	of	delivery	for	the	said	package.	Some	logistics	companies	have	different	rates	for	private	and	commercial	clients.How	Much	Does	It	Cost	to	Ship	a	Package	With	UPS?The	cost	to	ship	a	package	via
UPS	will	depend	on	a	number	of	factors,	such	as	the	items	dimensions,	weight,	and	final	destination.UPS	offers	multiple	flat-rate	shipping	options	for	eCommerce	packaging	of	various	sizes.	These	flat	rates	apply	to	package	sizes	from	one	square	inch	up	to	1,728	square	inches.If	there	are	products	you	sell	online	like	t-shirts,	books,	or	goods	of	similar
shape	and	size,	you	can	expect	to	pay	anywhere	from	$7	to	$12	for	shipping.	If	you're	wondering	about	costs	associated	with	how	to	ship	large	items	or	how	to	ship	frozen	food,	you	may	pay	between	$14	to	$23	for	shipping,	or	more.To	determine	your	final	shipping	cost,	go	to	UPSs	website	and	navigate	to	the	shipping	area.	Enter	the	basic
information	requested	about	the	origin	and	destination	of	your	package,	and	select	your	desired	shipping	service.The	website	will	then	display	a	shipping	cost	that	corresponds	to	your	current	settings.	You	can	review	different	shipping	costs	by	changing	the	destination,	shipping	date,	and	package	size.	Check	out	our	guide	on	UPS	overnight	shipping
cost.Another	thing	to	keep	in	mind	when	determining	how	much	to	ship	a	package	is	the	size	of	the	shipping	box.	Make	sure	you	know	how	to	measure	a	box	for	shipping	so	you	don't	overpay,	as	well.How	Much	Does	It	Cost	to	Ship	a	Package	With	USPS?The	cost	to	ship	a	package	via	USPS	depends	on	the	individual	service	chosen,	whether	the
package	is	private	or	commercial,	and	the	delivery	time	specified	by	USPS.USPS	offers	numerous	shipping	options	that	are	suitable	for	many	kinds	of	businesses,	whether	youre	selling	cookies	online	or	something	completely	different.	There	are	four	main	shipping	categories	with	USPS:	priority	mail,	first-class	mail,	media	mail,	and	retail	ground
mail.Priority	Mail	Express	is	USPSs	flagship	service,	offering	a	next-day	to	2-day	guarantee	by	6	p.m.	local	time	delivery.	Their	commercial	rates	start	at	$22.75	per	package	and	have	$100	of	product	insurance	included.	Regular	Priority	Mail	starts	at	$7.16	commercially,	is	delivered	in	one	to	three	business	days,	and	includes	$50	of	product
insurance.BlueCart	also	has	a	detailed	article	on	USPS	overnight	shipping	cost.First-Class	Package	mail	is	another	prominent	option	provided	by	USPS,	starting	at	$3.01	for	commercial	shipments.	Deliveries	are	handled	in	one	to	three	days	with	optional	insurance	available.Media	Mail	is	used	for	items	like	books,	CDs,	DVDs,	tapes,	and	other	audio
media.	Commercial	rates	start	at	$1.76	per	package	and	are	delivered	within	two	to	eight	business	days.Finally,	there	is	USPS	Retail	Ground.	This	is	a	variable-price	shipping	option	starting	at	$7.70	per	package.	Deliveries	are	made	within	two	to	eight	days,	and	no	bulk	shipping	discounts	are	available.If	you're	researching	how	to	ship	cookies	or	how
to	ship	food,	this	is	a	great	option	to	consider.How	Much	Does	It	Cost	to	Ship	a	Package	With	FedEx?The	cost	to	ship	a	package	via	FedEx	depends	on	the	packages	dimensions,	the	shipping	service,	shipping	speed,	and	the	items	destination.	FedEx	provides	multiple	packaging	and	flat	rate	options	to	suit	various	business	needs.If	youre	shipping	a	file
or	packets	of	paper,	flat	rate	envelopes	run	as	low	as	$8.90	per	item.	Small	boxes	(enough	space	to	fit	a	large	book	or	several	magazines)	start	at	about	$10.Medium	to	large	boxes	range	from	$13	to	$20	per	item,	with	extra-large	boxes	starting	at	$32.35.	You	can	ship	lengthy	items	like	posters,	golf	clubs,	and	canes	for	the	same	amount.FedEx	also
provides	convenient	cost	reference	grids	that	simplify	estimating	how	much	your	package	will	cost	to	ship.	Your	final	cost	will	fluctuate	based	on	the	shipping	service	and	flat	rate	package	you	choose.How	Much	Does	It	Cost	to	Ship	a	Package	Internationally?The	cost	of	shipping	items	to	another	country	vary	significantly.	They	depend	on	a	variety	of
factors	such	as	the	destination,	current	shipping	carrier	rates,	weight,	insurance,	and	dimensions.	Keep	in	mind	that	countries	have	different	legislation,	customs	regulations,	import	fees,	and	taxes	for	different	items.	Thus,	it	is	important	your	documentation	is	to	the	point.	Lets	dive	a	little	deeper	into	the	main	things	to	do	if	you	plan	to	ship	an	item
to	another	country.Package	details.	If	you	wonder	how	much	does	it	cost	to	ship	a	package	internationally,	the	main	things	you	need	to	know	are	the	details	of	your	shipment.	Size,	weight,	and	dimensions	are	crucial	in	determining	the	price.Choose	a	shipping	company.	Some	carriers	specialize	in	international	shipping.	Make	sure	to	calculate
shipping	by	using	their	online	calculators.	If	your	business	processes	require	frequent	shipments	of	packages	to	other	countries,	you	can	negotiate	preferable	prices.Review	regulations.	Customs	duties	and	taxes	differ	depending	on	the	country.	The	same	goes	for	regulations.	Make	sure	you	are	familiar	with	them	before	you	ship	your	package.	The
answer	to	the	question	of	how	much	does	it	cost	to	ship	a	package	internationally	might	vary	a	lot	depending	on	the	taxes	of	the	country	youre	shipping	to.Shipping	Costs	By	WeightThe	total	cost	paid	to	ship	an	item	depends	on	the	eCommerce	shipping	service	youve	selected,	their	fees,	and	any	applicable	taxes.	However,	its	useful	to	have	a
reference	point	for	common	package	weights.Some	eCommerce	shipping	companies	offer	discounted	or	flat	rates	for	items	like	media	products	that	weigh	less	than	a	specific	amount.	The	reason	for	this	is	because	many	books,	DVDs,	and	other	media	items	come	in	predictable	sizes,	thereby	making	a	shipping	companys	work	simpler.	This	is	worth
looking	into	if	it	applies	to	your	business.For	purposes	of	simplicity,	the	average	shipping	costs	below	assume	packages	are	being	shipped	within	local,	Zone	1,	and	Zone	2	regions.	Here	are	typical	costs	for	packages	ranging	from	one	pound	to	seven	pounds:How	Much	Does	It	Cost	To	Ship	a	1lb	Package?A	package	weighing	up	to	and	including	one
pound	costs	$5.04	on	the	low	end	to	$13.22	on	the	high	end	to	ship.	Your	final	cost	will	depend	on	the	shipping	service	youve	selected	and	whether	or	not	your	product	weighs	less	than	one	full	pound.How	Much	Does	It	Cost	To	Ship	a	2lb	Package?Shipping	a	package	that	weighs	up	to	two	pounds	costs	about	$7.02	on	the	low	end	to	$13.55	on	the
high	end.	Your	cost	per	unit	shipped	may	be	lower	depending	on	any	bulk	shipping	discounts	you	can	take	advantage	of.How	Much	Does	It	Cost	To	Ship	a	3lb	Package?The	shipping	cost	for	packages	weighing	three	pounds	averages	$7.61	to	$13.78,	depending	on	the	carrier	you	use.	Keeping	shipping	costs	low	is	fairly	easy	at	three	pounds	or
less.How	Much	Does	It	Cost	To	Ship	a	5lb	Package?A	five-pound	package	costs	$7.81	to	$14.32	to	ship,	depending	on	the	destination	and	your	carrier	of	choice.	Depending	on	the	nature	of	your	business,	if	youre	able	to	keep	most	shipments	at	five	pounds	or	less,	it	can	save	a	lot	of	money	in	the	long	run.How	Much	Does	It	Cost	To	Ship	a	6lb
Package?Shipping	a	six-pound	package	costs	about	$8.06	to	$14.90	and	up.	Some	carriers	impose	greater	price	increases	after	packages	reach	the	five	or	six	pound	limit.How	Much	Does	It	Cost	To	Ship	a	7lb	Package?A	seven-pound	package	costs	between	$8.33	and	$15.20,	depending	on	your	shipping	carrier	and	the	products	final	destination.	In
many	cases,	you	can	get	flat	rate	shipping	for	goods	up	to	10	pounds,	which	may	translate	to	greater	savings	long-term.Shipping	costs	are	known	to	vary	greatly	based	on	package	destination,	current	market	rates,	the	weight	of	an	item,	and	seasonal	demand.	Use	the	above	numbers	as	reference	points	for	your	eCommerce	business,	but	remember	to
afford	wiggle	room	in	your	budget.	This	allows	you	to	maintain	reliable	turnaround	times	during	unexpected	events,	which	keeps	your	fill	rate	high.Before	shipping	any	package,	be	sure	to	double-check	that	all	of	the	following	information	is	correct:Package	originPackage	destinationDimensions	of	packageShipping	date	(sometimes	the	pick-up
date)Package	weightShipping	serviceAny	necessary	add-ons	(product	insurance,	faster	delivery,	etc.)If	you	are	unable	to	check	this	information	yourself	each	time,	there	is	eCommerce	software	that	can	do	it	for	you.	You	may	already	have	a	warehouse	management	system	that	produces	shipping	labels	and	warehouse	labels	and	it	simply	needs	to	be
activated.Frequently	Asked	Questions	About	How	Much	Does	It	Cost	to	Ship	aPackage?Getting	your	package	shipping	costs	right	can	feel	like	a	never-ending	battle.	The	good	news	is	that	with	the	right	tools	and	knowledge,	it	can	be	simpler	than	before.	Check	out	these	commonly	asked	questions	and	our	answers:How	much	does	USPS	shipping	cost
per	pound?USPS	packages	cost	about	$2.74	if	less	than	one	pound;	if	one	pound	or	more,	most	packages	start	at	$7.	USPS	rates	for	packages	heavier	than	one	pound	typically	increase	by	10	to	25	cents	for	each	pound	added.	Per	pound	shipping	costs	for	USPS	ultimately	vary	based	on	package	dimensions,	weight,	and	shipping	destination.The
greater	a	packages	weight	becomes,	the	lower	the	per-pound	cost	becomes.	In	other	words,	the	heavier	your	package,	the	cheaper	it	is	to	ship	per	pound.	You	can	use	USPS	online	shipping	calculator	to	determine	the	final	price	for	your	package.USPShas	a	chart	that	you	can	refer	to	in	order	to	determine	the	shipping	rates	based	on	weight.	The	USPS
shipping	rates	by	weight	chart	is	a	beneficial	tool	to	use	to	plan	shipping	and	handling	fees	ahead	of	time.Does	USPS	charge	by	weight	or	size?Both.	Packages	that	are	one	pound	or	heavier	are	subject	to	different	rates	than	those	lighter	than	one	pound.	Also,	if	your	package	is	over	108	inches	but	not	more	than	130	inches	in	combined	length	and
girth,	it	will	be	subject	to	oversized	rates.The	USPSshipping	rates	will	vary.	That's	why	it's	also	important	to	refer	to	USPSweight	cost.	Is	it	cheaper	to	mail	USPS	or	UPS?USPS	is	cheaper	if	youre	shipping	small	and	lightweight	items,	but	UPS	offers	better	rates	if	youre	shipping	heavy	or	semi-large	items.	Small	objects	like	CDs,	cookies,	and	socks
work	well	for	USPS	First	Class	option.	Medium	or	heavy	items	like	pottery,	electronics,	and	appliances	will	be	cheaper	to	ship	via	UPS.	Does	it	cost	money	to	ship	a	package?Yes,	it	does	cost	money	to	ship	a	package.	The	cost	to	ship	a	package	will	depend	on	the	size	of	the	item,	its	weight,	and	the	speed	of	delivery.	When	It	Comes	to	Shipping,	Its	All
In	The	DeliveryUnderstanding	the	answer	to	the	question,	"How	much	does	it	cost	to	ship	a	package?"	is	crucial.	Shipping	is	an	area	of	any	eCommerce	business	that	takes	time	to	set	up	but	pays	noticeable	dividends.	More	than	two-thirds	of	shoppers	deem	shipping	speeds	a	deciding	factor	in	their	purchases,	so	you	cant	afford	to	offer	poor	service.If
you	need	help	perfecting	your	customer	service	strategies,	check	out	our	shipping	policy	template,	read	about	the	RMA	meaning,	and	see	why	each	package	you	send	needs	a	packing	slip.	You	should	have	a	shipping	label	printer	and	warehouse	management	process	flow,	too,	so	your	goods	reach	customers	on	time.Streamline	order	management,
grow	your	bottom	line,	and	get	back	hours	of	your	time	with	BlueCart.	Schedule	a	demo	now:	Last	updated	4	months	ago.	Our	resources	are	updated	regularly	but	please	keep	in	mind	that	links,	programs,	policies,	and	contact	information	do	change.When	you	need	to	send	a	package,	the	cost	of	shipping	can	vary	widely.The	United	States	Postal
Service	(USPS)	often	stands	out	as	a	reliable	and	affordable	option.	But	how	exactly	do	USPS	mailing	costs	work?	Which	services	offer	the	best	value	for	your	needs?	And	how	can	you	lower	your	shipping	expenses?Factors	Affecting	CostWhile	USPS	offers	straightforward	prices,	several	factors	can	influence	the	final	cost	of	mailing	a	package:Service
TypeEach	USPS	service	(Priority	Mail,	First-Class	Package	Service,	etc.)	has	its	own	rate	structure.	Priority	Mail	calculates	cost	based	on	weight	and	distance	(or	a	flat	rate	if	you	use	Flat	Rate	packaging).Package	WeightHeavier	packages	typically	cost	more	to	ship.	Some	services,	like	First-Class	Package	Service,	have	strict	weight	limits	(under	16
ounces),	while	Priority	Mail	can	accommodate	packages	up	to	70	lbs.Dimensions	and	ShapeIf	a	package	exceeds	certain	dimensions,	you	might	incur	additional	surcharges.	Oversized	or	irregularly	shaped	parcels	can	also	cost	extra.Shipping	Distance	(Zones)USPS	uses	zones	to	determine	shipping	distance.	The	farther	the	package	travels,	the	higher
the	rateespecially	for	Priority	Mail	and	Retail	Ground.Additional	ServicesExtras	like	insurance,	signature	confirmation,	or	Registered	Mail	add	to	the	total	cost.	While	these	can	provide	valuable	peace	of	mind,	they	do	affect	your	bottom	line.Residential	vs.	Commercial	PricingCommercial	shippers	(e.g.,	online	stores	or	businesses	using	approved
shipping	software)	may	qualify	for	discounted	rates.	Individuals	paying	retail	rates	at	the	counter	usually	have	slightly	higher	prices.Understanding	these	core	factors	helps	you	choose	the	right	service	and	accurately	estimate	final	mailing	costs.Major	USPS	ServicesFirst-Class	Package	ServiceWeight	Limit:	Up	to	15.999	ounces	(under	1	pound).Cost
Structure:	Determined	by	weight	and	distance.	Heavier	packages	(close	to	1	pound)	and	greater	distances	cost	more.Delivery	Speed:	Typically	15	business	days.What	Its	Good	For:	Small,	lightweight	packages	like	clothing	accessories,	homemade	crafts,	or	small	electronics.Key	Cost-Saving	Point:	Cheaper	than	Priority	Mail	for	anything	under	1	pound,
making	it	a	go-to	option	for	budget-conscious	shipments.Priority	MailWeight	Limit:	Up	to	70	lbs.Cost	Structure:	Based	on	package	weight	and	shipping	zone.Delivery	Speed:	Typically	13	business	days	(not	guaranteed,	but	reliable).What	Its	Good	For:	Packages	heavier	than	1	pound	needing	relatively	quick	delivery.Key	Cost-Saving	Point:	Often	more
affordable	for	heavier	packages	compared	to	private	carriers.	Free	Priority	Mail	packaging	is	available	online	or	at	post	offices.See	also	Free	Mail	for	the	Blind	and	Visually	ImpairedPriority	Mail	Flat	RateWeight	Limit:	Up	to	70	lbs	(no	extra	charge	for	weight	as	long	as	it	fits	in	the	box).Cost	Structure:	Flat	rate	based	on	the	size	of	the	USPS	Flat	Rate
packaging	(e.g.,	Envelope,	Small	Box,	Medium	Box,	Large	Box).Delivery	Speed:	13	business	days,	similar	to	standard	Priority	Mail.What	Its	Good	For:	Heavy	items	that	fit	into	the	designated	Flat	Rate	boxes.Key	Cost-Saving	Point:	Flat	Rate	packaging	can	be	a	major	bargain	if	your	item	is	dense	but	small	enough	to	fit.	For	example,	shipping	a	15	lb
box	of	books	for	the	same	price	as	a	1	lb	itemif	it	fits,	it	ships.USPS	Retail	GroundWeight	Limit:	Up	to	70	lbs.Cost	Structure:	Based	on	weight	and	zone.	Often	cheaper	than	Priority	Mail	but	significantly	slower.Delivery	Speed:	28	business	days.What	Its	Good	For:	Large,	heavier	parcels	that	arent	time-sensitive	(e.g.,	moving	household	goods,	large
boxes	of	non-perishable	items).Key	Cost-Saving	Point:	If	you	dont	need	a	quick	delivery,	Retail	Ground	can	save	you	money,	especially	for	oversized	or	irregular	packages	that	would	be	more	expensive	with	Priority	Mail.Media	MailWeight	Limit:	Up	to	70	lbs.Cost	Structure:	Based	on	weight	only,	making	it	extremely	cost-effective	for	large	shipments
of	books	and	educational	media.Delivery	Speed:	28	business	days.What	Its	Good	For:	Books,	sound	recordings,	DVDs,	and	certain	educational	media.Key	Cost-Saving	Point:	Among	the	cheapest	ways	to	ship	heavy	books	or	similar	media	items.	Just	remember	USPS	can	open	Media	Mail	packages	to	verify	contents	for	eligibility.Priority	Mail
ExpressWeight	Limit:	Up	to	70	lbs.Cost	Structure:	Generally	more	expensive	than	other	USPS	services	due	to	overnight	or	second-day	delivery	guarantees.Delivery	Speed:	12	days,	typically	overnight	for	most	major	cities	if	dropped	off	by	the	cutoff	time.What	Its	Good	For:	Urgent	documents	or	products	that	need	guaranteed	delivery.Key	Cost-Saving
Point:	Though	pricey,	it	can	be	more	affordable	than	overnight	services	from	private	carriers,	especially	for	smaller	packages.Additional	Services	and	FeesWhen	calculating	USPS	mailing	costs,	dont	forget	the	add-ons:InsuranceCovers	package	value	if	its	lost	or	damaged.Some	USPS	services	(e.g.,	Priority	Mail)	automatically	include	$50$100	of
coverage.	You	can	purchase	more	if	needed.Signature	ConfirmationRequires	the	recipients	signature	upon	delivery	for	proof.Especially	useful	for	high-value	or	sensitive	shipments.Registered	MailOne	of	the	most	secure	mailing	services,	providing	a	chain	of	custody	from	drop-off	to	delivery.Typically	more	expensive,	but	offers	extra	protection	and
insurance	options.Special	HandlingDesigned	for	unique	or	fragile	items.Costs	more	but	can	reduce	the	likelihood	of	damage.Oversize	or	Dimension-Based	FeesPackages	exceeding	certain	combined	length	and	girth	measurements	may	incur	additional	surcharges.Check	USPS	guidelines	if	you	suspect	your	package	may	be	oversized.See	also	Decoding
"Delivered	to	Agent	for	Final	Delivery"	on	USPS	TrackingThese	optional	services	increase	shipping	expenses,	so	assess	whether	theyre	truly	necessary	for	your	mailing.	For	valuable	or	time-sensitive	items,	the	peace	of	mind	can	be	worth	the	additional	cost.Cost-Saving	StrategiesShipping	costs	can	add	up	fast,	so	here	are	a	few	tactics	to	keep	costs	in
check:Use	Free	USPS	PackagingTake	advantage	of	free	Priority	Mail	boxes,	envelopes,	and	Flat	Rate	boxes.	Order	them	online	from	the	USPS	website	or	pick	them	up	at	your	local	post	office.Compare	Rates	by	Weight	and	DistanceIf	your	item	is	under	1	pound,	First-Class	Package	Service	is	likely	cheaper	than	Priority	Mail.	For	heavier	items,	weigh
them	carefully	to	see	if	Priority	Mail	Flat	Rate	saves	money.Check	Commercial	PricingIf	youre	a	small	business	or	regularly	ship	online,	consider	signing	up	for	a	shipping	software	service	like	USPS	Click-N-Ship,	Pirate	Ship,	ShipStation,	or	Shopify	Shipping	to	access	discounted	Commercial	Base	Pricing	(CBP)	or	Commercial	Plus	Pricing	(CPP).Ship
in	BulkIf	youre	sending	multiple	items,	look	for	volume-based	discounts	or	consider	bundling	shipments.	You	can	also	negotiate	discounted	shipping	rates	if	you	have	consistently	large	shipping	volumes.Avoid	Unnecessary	ExtrasOnly	add	insurance	or	signature	confirmation	for	higher-value	items.	For	routine	shipments,	these	services	may	not	be
worth	the	extra	fee.Optimize	Package	DimensionsLarge	or	oddly	shaped	boxes	can	trigger	dimensional	(DIM)	weight	pricing	or	oversize	surcharges.	Use	appropriately	sized	boxes	to	minimize	wasted	space.Plan	AheadSending	something	last-minute	via	Express	can	be	pricey.	Plan	shipping	times	to	use	more	cost-effective	services	without	risking
delays.Estimating	Shipping	CostsThe	best	way	to	gauge	your	total	cost	before	shipping	is	to	gather	key	details	and	consult	official	tools:Measure	and	Weigh	Your	PackageUse	a	postal	or	digital	scale	for	accurate	weight.	Round	up	to	the	nearest	ounce	or	pound.Measure	length,	width,	and	height	in	inches,	accounting	for	potential	dimensional
charges.Determine	the	Destination	ZoneUSPS	zones	range	from	1	to	9,	calculated	based	on	the	distance	from	the	origin	ZIP	code	to	the	destination	ZIP	code.You	can	use	the	USPS	Zone	Chart	to	find	the	zone.Visit	USPS	Online	CalculatorsGo	to	USPS.com	and	use	the	Postage	Price	Calculator	to	input	weight,	dimensions,	and	destination.The	calculator
will	display	estimated	rates	for	various	services	(Priority	Mail,	Retail	Ground,	First-Class	Package	Service,	etc.).Compare	Service	OptionsIdentify	which	option	offers	the	best	blend	of	speed,	cost,	and	reliability	for	your	package.Remember	to	factor	in	potential	add-ons	(insurance,	tracking	upgrades,	etc.).Print	Labels	OnlineUsing	online	shipping
solutions	may	provide	discounts	on	standard	retail	rates.Print	your	label	at	home	or	office,	then	drop	off	the	package	or	schedule	a	pickup.See	also	USPS	Says	"Undeliverable	as	Addressed"?	Your	Next	StepsFAQsIs	USPS	always	cheaper	than	UPS	or	FedEx?Not	always,	but	USPS	often	provides	the	best	rates	for	smaller,	lighter	packages,	especially
under	23	lbs.	Private	carriers	can	be	more	competitive	for	heavier	shipments	or	for	certain	specialized	services.	Always	compare	costs	and	delivery	times	if	budget	is	a	top	priority.Do	all	Priority	Mail	boxes	cost	the	same	to	ship?No.	Only	official	Flat	Rate	boxes	have	a	single	price,	regardless	of	weight	or	destination	zone	(as	long	as	its	under	70	lbs).
Regular	Priority	Mail	boxes	use	zone-based	pricing.What	if	my	package	is	barely	over	1	pound?If	its	1.1	or	1.2	lbs,	you	must	round	up	to	2	lbs.	That	means	youll	pay	the	2	lb	rate.	Sometimes	removing	or	rearranging	items	to	keep	the	total	weight	under	16	ounces	can	dramatically	cut	costs	if	you	can	ship	via	First-Class	Package	Service.Does	USPS
charge	extra	for	Saturday	delivery?No.	USPS	includes	Saturday	delivery	for	most	services	at	no	extra	cost.	This	can	be	a	significant	advantage	over	some	private	carriers	that	impose	weekend	delivery	surcharges.How	do	I	track	my	USPS	shipping	cost	changes	over	the	year?USPS	typically	adjusts	its	rates	once	a	year	(often	in	January)	and	may
introduce	temporary	surcharges	during	peak	holiday	seasons.	Check	the	USPS	website	or	sign	up	for	their	email	notifications	to	stay	updated	on	any	changes.Our	articles	make	government	information	more	accessible.	Please	consult	a	qualified	professional	for	financial,	legal,	or	health	advice	specific	to	your	circumstances.	We're	sorry,	we	can't
process	your	request	right	now.	It	appears	you	don't	have	permission	to	view	this	webpage.Incident	Number:	18.3d1f1602.1752777623.101a65e7	For	assistance	with	your	shipping	needs,	you	can	call	us	anytime	at	or	visit	fedex.com.	Thank	you	for	choosing	FedEx.	1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only
with	certain	products	and	to	certain	domestic	destinations.	Insurance	does	not	cover	certain	items.	For	details	regarding	claim	exclusions,	see	Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of	the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat
Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased	insurance	replaces	ordinary	indemnity	coverage.	See	the	International	Mail	Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,	destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,
visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the	expected	delivery	date	that	is	printed	on	your	receipt	or	provided	at	checkout	will	reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and	restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected
delivery	in	25	days.	Packages	going	to	certain	places	(including	Alaska,	Hawaii,	and	offshore	destinations),	or	containing	hazardous	materials	or	live	animals	may	receive	slower	service.	Back^	1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only	with	certain	products	and	to	certain	domestic	destinations.	Insurance
does	not	cover	certain	items.	For	details	regarding	claim	exclusions,	see	Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of	the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat	Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased
insurance	replaces	ordinary	indemnity	coverage.	See	the	International	Mail	Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,	destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,	visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the
expected	delivery	date	that	is	printed	on	your	receipt	or	provided	at	checkout	will	reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and	restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected	delivery	in	25	days.	Packages	going	to	certain	places
(including	Alaska,	Hawaii,	and	offshore	destinations),	or	containing	hazardous	materials	or	live	animals	may	receive	slower	service.	Back^	1.	For	details	on	free	Package	Pickup,	go	to	Schedule	a	Pickup.Back^	2.	Available	only	with	certain	products	and	to	certain	domestic	destinations.	Insurance	does	not	cover	certain	items.	For	details	regarding
claim	exclusions,	see	Sections	609.4.3	(Non-payable	Claims),	609	(Filing	Indemnity	Claims	for	Loss	or	Damage),	and	503.4	(Insured	Mail)	of	the	Domestic	Mail	Manual.Back^	3.	Not	available	with	Flat	Rate	envelopes	and	small	Flat	Rate	boxes	or	when	shipping	to	certain	destinations.	Purchased	insurance	replaces	ordinary	indemnity	coverage.	See	the
International	Mail	Manual	for	availability	and	limitations	of	coverage.Back^	4.	Scheduled	delivery	date	and	time	depends	on	origin,	destination,	and	Post	Office	acceptance	time.	Some	restrictions	apply.	For	additional	information,	visit	the	Postage	Calculator.Back^	5.	In	most	cases,	the	expected	delivery	date	that	is	printed	on	your	receipt	or
provided	at	checkout	will	reflect	a	delivery	time	of	2	-	3	days	based	on	origin,	destination,	and	Post	Office	acceptance	time.	Exceptions	and	restrictions	apply.	Visit	Priority	Mail	for	details.	Back^	6.	For	mailable	items	up	to	70	lbs.	Expected	delivery	in	25	days.	Packages	going	to	certain	places	(including	Alaska,	Hawaii,	and	offshore	destinations),	or
containing	hazardous	materials	or	live	animals	may	receive	slower	service.	Back^	High	shipping	rates	can	stop	consumers	from	purchasing	your	products.	Data	suggests	almost	half	of	all	abandoned	carts	are	left	due	to	additional	shipping	fees	and	tax	costs.So	how	can	small	businesses	develop	effective	shipping	strategies	that	keep	product	prices
down	without	moving	the	cost	of	shipping	on	to	customers?	And	if	you	want	to	send	a	package	from	home,	how	do	you	find	the	cheapest	rate?To	help,	here	are	the	latest	prices	for	sending	packages	with	popular	shipping	carriers.	Rates	are	compared	by	package	size	and	weight,	delivery	speed,	and	whether	the	destination	is	domestic	or	international.
Cheapest	way	to	ship	small	packages:	USPS,	UPS,	FedEx,	DHL	comparisonFor	most	purposes,	the	cheapest	way	to	ship	a	small	package	(such	as	a	box	or	mailer	bag)	is	through	USPS.Each	carrier	has	its	own	guidelines	on	what	is	considered	a	small	package.	The	dimensions	and	weight	of	your	shipment,	its	destination,	and	your	chosen	delivery	speed
will	all	affect	the	price	of	that	shipment.To	help	you	compare	small	package	shipping	rates	among	the	major	carriers,	heres	an	example.	The	table	below	shows	how	much	it	costs	to	send	a	small	box	from	New	York	to	Chicago	using	a	standard	mailing	class:	Tip:	Shopify	merchants	in	the	US	and	Canada	enjoy	heavily	discounted	rates	when	shipping
with	USPS,	UPS,	DHL,	Canada	Post,	and	Sendle.Cheapest	way	to	ship	large	packages:	rates	and	size	limitsFor	personal	and	retail	shipping,	the	cheapest	way	to	send	a	package	is	usually	through	USPS.What	is	considered	a	large	package	varies	depending	on	the	type	of	mailing	service	that	you	request	from	a	courier,	such	as	whether	it	needs	to	travel
by	ground	shipping	or	air.Below	is	the	maximum	regular	package	weight	and	dimensions	for	each	of	the	major	shipping	companies:	To	ship	even	larger	packages,	choose	a	freight	service.Here	is	the	estimated	shipping	cost	of	sending	a	large	package	from	New	York	to	Chicago	using	a	standard	mailing	service:	Cheapest	way	to	ship	internationally:
costs	and	considerationsMany	couriers	calculate	their	international	shipping	costs	according	to	global	import	regulations	and	distance.	So,	for	US	merchants,	the	cheapest	international	shipping	rates	usually	apply	to	packages	bound	for	Canada.Duties	and	import	taxes	can	vary	widely	depending	on	the	value	of	your	shipment	and	the	destination
country.	Its	up	to	merchants	to	decide	whether	theyll	pass	responsibility	for	these	fees	onto	customers	or	offer	a	solution	for	international	customers.	Here	are	the	cheapest	international	shipping	services	for	individual	small	packages	(5	lbs)	sent	from	the	US	to	Canada:	Sell	internationally	in	minutes	with	Managed	MarketsManaged	Markets	helps	you
sell	in	150+	countries	and	scale	your	business	internationallyall	from	a	single	Shopify	store.	Make	global	shipping	hassle-free,	with	tools	to	manage	store	localization,	collect	duties	upfront,	simplify	customs	documentation,	and	get	fast	transit	times.Discover	Managed	MarketsCheapest	way	to	ship:	comparing	delivery	speed	optionsBest	rates	for	two-
to	three-day	deliveryUSPS	Priority	Mail	is	generally	the	cheapest	shipping	service	for	faster	shipping.	It	offers	two-	to	three-day	shipping	from	$9.35,	depending	on	the	size	of	your	package	and	its	destination.	USPS	flat-rate	boxes	are	a	convenient,	economical	option	here.For	larger	packages,	UPS	and	FedEx	offer	competitive	rates	for	sub-three-day
shipping.Best	rates	for	next-day	deliveryNext-day	delivery	is	your	friend	when	you	dont	have	time	on	your	side	and	need	to	ship	your	products	as	quickly	and	safely	as	possible.All	major	couriers	offer	next-day	delivery	options,	but	USPS	Priority	Mail	Expresss	shipping	service	is	the	cheapest,	with	regular	pricing	starting	at	$31.40.	UPS	Air	Saver	and
FedEx	Standard	Overnight	are	both	guaranteed	next-day	services	for	US	domestic	packages.Prices	depend	on	package	size,	destination,	and	delivery	requirements.	For	example,	scheduling	a	delivery	at	an	exact	time	or	requiring	a	signature	upon	delivery	will	both	increase	your	total	cost	of	delivery.How	to	calculate	shipping	costsIts	difficult	to
estimate	how	much	youll	spend	on	shipping	when	there	are	so	many	variables	at	play.Factors	that	influence	shipping	costs	include:Shipping	distance:	The	farther	your	package	has	to	travel,	the	more	your	transportation	costs	increase.	Smart	order	routing	helps	reduce	these	shipping	costs.	For	example,	instead	of	fulfilling	orders	to	the	West	Coast
from	your	New	York	warehouse,	set	them	to	be	fulfilled	from	your	San	Francisco	location.Delivery	speed:	Same-day	shipping	is	the	most	expensive	option,	but	if	your	customers	dont	mind	waiting	a	few	days	to	receive	their	order,	you	can	opt	for	a	slowerbut	cheaperdelivery	service.Parcel	value:	Shipping	insurance	protects	your	parcel	if	its	damaged
or	lost	in	transit.	The	higher	the	value	of	your	package	is,	the	more	expensive	this	premium	is.Package	dimensions:	Most	carriers	use	a	parcels	weight	and	size	to	determine	how	much	it	will	cost	to	ship.	Larger	items	take	up	more	space	on	delivery	vehicles,	hence	the	higher	shipping	costs.Additional	services:	White-label	shipping	services,	signed-for
delivery,	pre-selected	pickup	timesmost	carriers	charge	hidden	fees	for	these	customizable	add-ons.Duties	and	taxes:	If	youre	shipping	internationally,	you	can	either	pass	the	responsibility	of	paying	duties	and	import	taxes	onto	your	customers	or	handle	it	yourself.	The	latter	makes	shipping	more	expensive.Wine	glass	company	Glasvin	turned	on
Managed	Markets	from	Shopify	after	expanding	its	US	operation	into	Canada,	the	UK,	and	Europe.	With	Managed	Markets,	Glasvin	could	display	the	exact	shipping	fees	an	overseas	customer	would	pay	at	checkout,	without	any	post-delivery	surprises.The	number	one	thing	I	wanted	to	do	was	see	what	DDP	[Delivered	Duty	Paid]	shipping	cost	was,
says	founder	David	Kong.	I	was	very	pleasantly	surprised	with	how	low	the	shipping	costs	were	with	Shopify.	And	the	timing	worked	out	really	well.Shipping	provider	rate	calculators	Use	UPSs	shipping	calculator	to	get	a	custom	price	to	ship	a	package.Types	of	shipping	methodsThere	are	several	types	of	shipping	methods	to	consider	depending	on
your	location	and	how	quickly	you	want	to	get	a	package	to	its	destination:Free	shipping:	Businesses	offer	free	shipping	by	incorporating	the	costs	of	shipping	into	their	product	pricing	model.	This	can	improve	average	order	value	if	you	set	a	minimum	threshold	that	customers	must	meet	to	qualify	for	free	shipping.	Clothing	brand	W.	Titley,	for
example,	saw	a	36%	increase	in	conversion	rate	after	implementing	a	minimum	threshold	for	free	shipping.Flat-rate	shipping:	Flat-rate	shipping	prices	are	based	on	weight	and	size	bands.	Customers	pay	a	single	rate,	wherever	their	package	falls	within	a	size	or	weight	category.	Its	a	good	option	if	youre	offering	free	shipping	to	your	customers.	Flat
rate	packages	allow	you	to	calculate	exactly	how	much	shipping	fees	will	impact	your	profit	margins.Real-time	carrier	rates:	Real-time	shipping	rates	show	the	exact	amount	that	a	carrier	will	charge	at	checkout,	taking	package	dimensions,	weight,	and	distance	into	account.	Its	a	good	option	for	businesses	that	sell	packages	that	vary	in	weightfor
example,	furniture	or	home	appliances.Local	shipping:	An	item	is	delivered	to	the	customer	without	using	a	shipping	service.	If	you	have	a	vehicle	that	you	can	use	to	make	local	deliveries,	its	a	good	option	to	deliver	packages	quickly.Pick-up:	The	customer	picks	up	their	package	from	a	selected	location.	Consider	this	option	if	you	have	a	retail	store
or	fulfillment	center	thats	easily	accessible	for	local	customers.International	shipments:	Used	to	ship	a	package	across	a	national	border	(also	known	as	cross-border	shipping).	For	example,	if	youre	based	in	the	US	and	are	delivering	orders	to	Canadian	customers,	youd	use	an	international	shipping	service.Same-day	delivery:	An	order	arrives	on	the
same	business	day	that	a	customer	makes	a	purchase.	While	this	does	come	at	an	extra	cost,	it	gives	the	Amazon	Prime-style	experience	that	some	customers	look	for.	Youll	need	a	speedy	order	fulfillment	service	and	strict	order	cut-off	times	(e.g.	11	a.m.)	to	offer	this	shipping	method.Next-day	delivery:	An	order	arrives	on	the	business	day	following	a
customers	purchase.	It	caters	to	almost	half	of	online	shoppers	who	expect	their	orders	to	arrive	within	24	hours.Expedited	shipping:	Any	method	of	delivery	that	is	guaranteed	to	arrive	at	its	destination	faster	than	standard	delivery	methods.There	is	no	one-size-fits-all	shipping	strategy	for	businesses,	and	its	often	good	practice	to	offer	customers
multiple	shipping	options	at	checkout.Some	types	of	shipping	(like	flat-rate	and	free	shipping)	help	manage	expectations	and	provide	transparency,	while	premium	shipping	options	get	products	into	customers	hands	as	quickly	as	possible.How	to	choose	a	shipping	providerEach	year,	shipping	providers	update	their	costs,	which	can	make	choosing	a
carrier	confusing.	Its	important	to	stay	on	top	of	changing	shipping	rates	to	protect	your	bottom	line	and	avoid	expensive	surprises.Todays	shipping	costs	are	based	on	multiple	factorsdistance,	size,	weight,	and	speedthat	affect	the	price	of	each	delivery.Comparing	shipping	carriersSince	different	carriers	have	their	own	unique	pricing	models	and
value	propositions,	finding	the	right	shipping	partner	can	be	a	tricky	task.	What	works	for	a	high-volume	international	shipper	wont	be	the	best	option	for	a	local	store	with	a	predominantly	domestic	customer	base.As	a	general	guide:If	cost	is	the	most	important	factor	and	you	dont	mind	sacrificing	shipping	speed,	choose	a	low-cost	carrier	like
USPS.If	your	customers	prefer	fast	delivery	over	free	shipping,	consider	partners	that	offer	overnight	delivery	services,	such	as	FedEx	or	UPS.If	you	ship	a	high	volume	of	parcels	internationally,	opt	for	FedEx	or	DHL.If	its	more	important	to	choose	a	reliable	carrier,	choose	a	partner	with	an	established	logistics	network.	USPS,	UPS,	FedEx,	and	DHL
are	all	great	options	here.Glamlite,	for	example,	previously	relied	on	USPS	to	ship	internationallya	strategy	that	founder	Gisselle	Hernandez	said	put	the	brand	at	disadvantage.	The	high	shipping	costs	and	long	delivery	times	were	making	it	very	difficult	for	us	to	compete	with	brands	based	in	those	markets	who	could	ship	at	rates	less	than	a	tenth	of
our	own,	she	says.Glamlite	turned	on	Managed	Markets	inside	Shopify	to	unlock	cheaper	international	shipping.	It	then	ran	a	marketing	campaign	to	announce	its	products	were	available	internationallyand	that	overseas	customers	could	get	their	orders	within	two	or	three	days.We	had	customers	in	the	UK	placing	their	orders	on	Friday	and	receiving
deliveries	on	Tuesday,	says	Gisselle.	That	was	almost	unheard	of	in	the	past,	and	it	made	a	huge	difference.Regional	carriersRegional	carriers	are	smaller	services	that	help	online	businesses	deliver	parcels	to	customers	within	a	smaller	area.	For	example,	if	you	have	a	large	customer	base	in	New	York,	you	could	opt	for	a	carrier	that	covers	the	East
Coast	instead	of	a	national	provider	like	USPS.Regional	shipping	carriers	are	a	cost-effective	alternative	to	national	providers.	They	have	lower	operating	costs	due	to	smaller	logistics	networks,	hence	why	brands	can	save	up	to	40%	when	compared	to	national	carriers.This	localized	logistics	network	also	allows	regional	shipping	providers	to	offer
same-	or	next-day	delivery	services.	And	because	theyre	much	smaller,	its	often	easier	to	negotiate	additional	servicesbe	that	signed	delivery,	customized	pickup	times,	or	white-label	deliveryfor	a	lower	cost.Advanced	shipping	strategies	to	save	moneyNegotiate	shipping	ratesIf	youre	a	high-volume	shipper	that	uses	a	particular	carrier	to	deliver
thousands	of	packages	each	month,	leverage	this	to	negotiate	discounted	shipping	rates.	Many	carriers	will	be	open	to	a	cheaper	price	to	ship	each	parcel	if	youre	using	them	for	the	majority	of	your	orders.To	do	this	effectively:Prepare	your	shipping	data.	Calculate	how	many	orders	you	plan	to	ship	with	the	carrier,	accounting	for	any	seasonal
fluctuations	or	upcoming	promotions.	Make	sure	this	figure	is	realisticthe	last	thing	you	want	is	to	have	to	renegotiate	terms	if	youre	shipping	fewer	packages	than	you	originally	estimated.Strengthen	relationships.	Give	feedback	to	shipping	couriers	(both	positive	and	negative)	to	establish	open	lines	of	communication.	This	is	easier	if	you	have	an
account	manager	on	either	side	to	maintain	the	relationship.Ask	for	specific	discounts.	If	a	carrier	isnt	willing	to	budge	on	direct	shipping	costs,	negotiate	the	cost	of	other	services	such	as	packaging	materials,	pickup	fees,	or	fuel	surcharges.Tip:	Merchants	using	Shopify	Shipping	can	benefit	from	pre-negotiated	discounts	with	leading	carriers
including	USPS,	UPS,	and	DHL.	Save	up	to	88%	and	get	up	to	$200	of	embedded	insurance	on	each	package.Get	discounted	shipping	labels	from	Shopify	Shipping.Shipping	software	and	automationShipping	automation	takes	repetitive	tasks	off	your	platea	move	that	not	only	improves	efficiency,	but	can	reduce	human	error.McKinsey	found	that	auto-
generating	shipping	documents,	for	example,	helps	correct	mistakes	and	reduce	lead	times	by	up	to	60%.	Its	no	wonder	70%	of	supply	chain	professionals	plan	to	invest	around	$100	million	in	automation	over	the	next	five	years.Example	tasks	you	can	automate	with	shipping	software	include:Generating	packing	slipsRouting	orders	to	the	customers
nearest	warehouseComparing	rates	from	different	carriersBulk	printing	shipping	labelsTracking	shipmentsGenerating	shipping	reportsMyself	and	our	first	team	member	spent	all	night	packing	up	boxes	in	the	space	we	were	working	out	of	through	the	accelerator	program,	says	Tara	Bosch,	founder	of	Smart	Sweets,	in	a	recent	Shopify	Masters
interview.Canada	Post	came	and	picked	them	up	in	the	morning.	We	had	no	sort	of	fulfillment	or	anything	sorted	out	at	that	time.	It	was	just	all	super	manual.	But	its	kind	of	one	of	those	magical	moments	on	your	entrepreneurial	journey	of	like,	Wow,	is	this	real	life?Hybrid	shippingThe	cheapest	shipping	option	for	your	business	depends	on	multiple
factors:	the	carriers	rates,	the	parcels	weight,	and	whether	you	need	signed	delivery,	to	name	a	few.Hybrid	shipping	diversifies	your	strategy	by	using	alternative	couriers	and	shipping	methods	for	different	orders.	Its	designed	to	optimize	costs	and	improve	delivery	speeds	for	customers.For	example,	in	a	hybrid	shipping	strategy,	you	might	use:USPS
for	last-mile	deliveryUPS	for	long	haul	parcelsLocal	delivery	for	orders	within	a	10-mile	radius	of	your	storeA	hybrid	shipping	strategy	also	helps	with	seasonal	shipping.	If	one	carrier	is	overwhelmed	with	orders	during	the	holiday	season	and	cant	commit	to	their	low	costs,	you	can	route	them	through	another	carrier	or	delivery	method
instead.Consolidated	shippingConsolidated	shipping	combines	multiple	orders	within	one.	It	leans	into	economies	of	scale:	the	idea	that	efficiency	increases	as	your	business	grows.For	example,	instead	of	sending	10	individual	palettes	from	your	warehouse	to	a	local	distribution	center,	consolidate	the	order	to	send	one	larger	package.	Your	carrier
might	charge	$200	for	the	bulk	order	instead	of	10	charges	of	$25	(saving	$50).Consolidated	shipments	also	use	fewer	packaging	materials.	Plus,	fewer	trips	means	lower	fuel	surcharges,	residential	delivery	fees,	and	minimum	shipment	charges	that	can	quickly	add	up.4	tips	to	keep	shipping	costs	downNegotiating	rates	and	researching	couriers	will
help	you	create	a	successful	shipping	strategy.	Beyond	that,	there	are	a	few	tips	and	tricks	small	businesses	can	use	to	help	keep	shipping	rates	low.1.	Use	the	right	packagingShipping	empty	air	is	uneconomical	and	environmentally	unfriendly.	Aim	to	reduce	the	size	and	weight	of	your	shipments	by	selecting	sustainable	packaging	that	fits	your	items
and	is	eco-friendly.Examples	of	sustainable	packaging	include:Recycled	cardboardWater	soluble	packing	pillowsReusable	bagsNot	only	can	sustainable	packaging	be	cheaper	to	buy	in	bulk,	it	also	appeals	to	climate-conscious	customers.	McKinsey	found	consumers	think	a	products	recyclability	is	the	most	important	factor	when	evaluating	how
sustainable	a	products	packaging	is.	Cardboard	and	paper	is	easy	for	them	to	recycle	at	home.2.	Consider	package	materialCardboard	is	heavyand	the	more	your	package	weighs,	the	more	a	carrier	will	charge	to	ship	it.	Replace	heavy	materials	with	lightweight	alternatives,	such	as	poly	mailers,	air	pillows,	packing	paper,	bubble	wrap,	foam	inserts,
and	wadding	rolls	to	keep	shipping	costs	down.In	beauty,	packaging	is	such	a	big	part	of	the	product,	says	Nancy	Twine,	founder	of	Briogeo,	in	a	Shopify	Masters	interview.	It	really	does	take	more	of	a	concerted	effort	within	the	industry	to	make	an	impact	in	terms	of	how	we	can	reduce	waste	and	just	be	more	sustainable	over	the	long	term.3.	Use
flat-rate	shippingFlat-rate	shipping	often	offers	the	best	value	for	money,	particularly	for	domestic	shipping.	Youll	know	exactly	what	youre	paying	to	ship	a	product	depending	on	the	parcel	box	it	fits	within.Flat-rate	shipping	also	means	that	you	can	predict	prices	more	accurately.	No	matter	what	kind	of	parcel	you	have,	the	price	will	always	be	the
same.	This	is	especially	useful	if	youre	offering	free	shipping	to	customers.	You	can	use	flat	rates	to	calculate	how	much	youre	absorbing,	and	your	profit	margins	after	paying	for	delivery,	for	those	orders."In	this	day	and	age	in	the	consumer	psyche,	you	are	battling	against	Amazon	and	how	theyve	shifted	consumers	to	think	you	should	have	a
product	at	your	door	in	two	days,	says	Marcus	Milione,	founder	of	Minted	New	York,	on	a	Shopify	Masters	episode.But	the	consumer,	Marcus	adds,	when	they	purchase	a	product	on	my	websiteregardless	of	how	small	I	amthey	think	a	product	should	be	delivered,	at	the	latest,	[in]	seven	days,	generally	in	two	days.4.	Offer	local	delivery	and	pick-upBy
far,	the	cheapest	delivery	option	is	local	delivery	or	pick-up.	It	skips	the	need	to	rely	on	carriers	to	deliver	parcels	for	you.	Instead,	the	customer	can	visit	your	retail	store,	or	store	associates	can	use	their	own	vehicle	to	drop	off	the	package.For	small	businesses,	a	local	delivery	service	is	a	great	way	to	connect	with	nearby	customers,	drive	sales,	and
provide	a	personal	customer	experience.	Its	also	more	convenient:	If	an	item	is	in	stock,	customers	can	place	online	orders	and	collect	them	in-store	within	minutes,	instead	of	waiting	for	their	orders	to	arrive	in	the	mail.How	Shopify	Shipping	helps	reduce	costsShopify	Shipping	makes	it	easier	and	cheaper	to	fulfill	shipments.	Save	up	to	88%	on
delivery	costs	in	the	US,	thanks	to	pre-negotiated	shipping	discounts	with	USPS,	UPS,	and	DHL.But	its	not	just	cost	savings	that	Shopify	Shipping	supportsthe	time	you	spend	on	admin	can	be	dramatically	cut,	too.	Benefit	from	built-in	label	printing,	customs	automation	for	international	orders,	and	centralized	tracking	to	manage	your	shipments,	all
from	your	Shopify	dashboard.	The	cheapest	way	to	ship	a	package	will	depend	on	factors	such	as	package	size	and	weight,	as	well	as	distance	and	delivery	speed.	Generally,	USPS	Ground	and	Priority	Mail	are	the	most	affordable	shipping	options.	The	cost	to	ship	a	package	depends	on	its	size,	weight,	destination,	and	shipping	method.	The	most	cost-
effective	shipping	option	is	usually	via	the	United	States	Postal	Service	(USPS).	The	exact	cost	will	depend	on	the	packages	size	and	weight,	the	destination,	and	the	type	of	service	used.	Costs	to	ship	packages	with	USPS	and	UPS	depend	on	the	package	size,	weight,	and	delivery.	Generally	speaking,	USPS	is	the	cheapest	option	for	smaller,	lighter
packages	that	are	traveling	short	distances,	while	UPS	tends	to	be	cheaper	for	larger	packages	traveling	longer	distances.	Prepare	the	package:	Gather	the	necessary	supplies,	such	as	boxes,	packing	materials,	labels,	and	tape.	Gather	the	items	you	are	shipping	and	make	sure	they	are	properly	packaged.Calculate	shipping	costs:	Determine	the	size
and	weight	of	your	package	and	look	up	the	cost	to	ship	the	package.Address	the	package:	Write	the	recipients	full	information	on	the	package,	including	name,	street	address,	city,	state,	and	ZIP	code.Select	a	shipping	service:	Decide	which	shipping	service	you	would	like	to	use,	such	as	USPS,	FedEx,	or	UPS.Ship	the	package:	Take	the	package	to
the	chosen	shipping	service	location	and	pay	for	the	shipping.	The	shipper	will	provide	you	with	a	tracking	number	you	can	use	to	track	your	package.Track	the	package:	Use	the	tracking	number	to	track	the	package	online	or	via	the	shipping	services	app.	Its	generally	cheaper	to	ship	a	parcel	in	a	USPS	flat	rate	box	than	your	own	package.	However,



this	depends	on	the	parcels	size,	weight,	and	dimension.	USPS	Ground	Advantage	is	typically	the	cheapest	way	to	ship	a	5	lb	package.	Rates	start	at	$5.25	when	you	drop	the	parcel	off	at	a	Post	Office	location.

Do	you	need	to	pay	to	send	a	package.	How	much	does	it	take	to	ship	a	package.	How	much	does	it	cost	to	ship	a	package.	Do	you	need	to	pay	to	ship	a	package.	How	much	do	you	have	to	pay	to	ship	something.
How	much	to	pay	for	shipping.
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